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NATIONAL MASS COMMUNICATION POLICY

| ntroduction

This pdicy doaument is the outcome of the review of the 1990
Nationd Moss GCommunication Pdicy. The extont pdicy led to
phenomend dhanges in the information sector ¢s it led to the
estadishment of pulbdic medainstitutions to widen the frontiers of
information. However, the conagptud framework and thrust of the
1990 pdicy ae no longer odequate to address dhonges in
information fechndogy ond ddlenges thrown up by fthe
dynamism in good information  monagement. The  country’s
emergng demoaacy requires an underpinning  philosophicd
fronework ond institutions that would respond and sustan the
development of core demoaacy vdues and the dignment of its
economy to good est practioss.

Anew nationd moss communication palicy is, therefore, necsssay

To provide relevant milestones to chat anew aourse.



CHAPTER ONE

GUIDINGPRINCIPLES AND OBJECTIVES OF THE NATI ONAL MASS
COMMUNI CATION POLICY FOR NIGERIA

| nfroduction

1.0  Nigerias vision is to become a stdbde demoaacy ond vilbront economy,
peaceful within its borders, copdde of providng leadership within Africa and
infervening suaasssfully in the infernationd aena Fo the Nationd Moss
Gommuniaation Pdicy to support ond enhonce this vision, its underlying
ideds must e consistent with nationd vdues ond cspirations, ¢ well s

internationd norms ond instruments.

1.1  Policy objectives
Accordingy, the Nationd Moss GCommuniaation Pdicy will be guided by the

fdlowing prindples:

i.  demoadatization;
i. popula patidpation;
iii.  equity ond aoosss to information ond communication;
iv.  freedom of expression ond reception?
v. sodd integration;
vi. plurdism ond diversity;
vii.  adlfurd promotion ond preservation;
viii.  responsibility;
iX.  communication rights; ond
X.  aoherence with other sodd/secord palides.

1.2 In view of the foregong considerations, the Nationd Moss GCommuniaation
Pdicy will have the fdlowing agectives:



1.3

i. to suppoart nationd developoment inifiatives ond programmes, ond to
positively offed the qudity of life of the peodes of Nigeria through
fadlitating systematic ond effective use ond coordnation of moss

communiaation strategies ond adtivities;

i. topromote partidpation in nationd ddogue on development issues by
dl dtizens, consistent with the emergng demoadtic aulture and

nationd constitutiond provisions;

iii. to enhonce aoosss to information ond communiaation infrostructures

and new technadogies, espeddly in rurd communities;

iv. to preserve nationd audlturd identfity, promote the nationd aulturd
patrimony  and enhonce the developoment of aulfurd ond artistic

aopchilities and institutions for puldlic communication;

v. to ensure the timely, aorderly ond effective gowth of information and
communiaation institutions ond professions through stondarcs-setfting,

aopadty-buildng  ond humon resourcss  development  ond
monagement; ond

Vvi. o promote productive community, nafiond, regond ond internationd
inferchange.

Dimensions:

For a nationd communication pdicy to be effedive, it must atempt to be
comprehensive, & well o8 oovering the issues ond sedoars that ae
aonsidered relevont to Nigeria  The Nationd Moss Gommunication Pdlicy will

therefore foaus, among others, on the fdlowing arecs:



i. Government Gommunications;

i. MedaDevelopment: Print Medaaond
Electronic Meda

iii.  Ledslation, Regulation ond Humaon Rights;

iv.  Qulture, Arts, Film ond Video;

V. Humon Resourcss Development:  Traning, Researdh ond Gopodty-
Buildng

vi.  Information ond Gommunication techndogy;
vii.  Resourae Mabilisafion ond Alloaation; ond
viii.  Institutiond Fraomework for Pdicy Monagement.
1.4 It is expedted that the godiadtion of these quidng prindples ond ogjectives
will enhonce the bdonced development of moss meda ond reloted

professiond institutions that will endde Nigeria achieve its nationd, regond
ond internationd cspirations in the next decode ond beyond.



2.0

2.1

CHAPTER TWO

GOVERNMENT COMMUNI CATI ONS

| ntroduction

The dfferent levels of government in Nigeria have apivotd rde to play in the

communiaation proaess, which should be  properly co-ordinated, effectively

monaged, and responsive to the needs of Nigerids diverse puldics.

Policy Objectives

It will be the pdlicy of the Government of Nigeriato:

M

)

(iii)

(iv)

provide its various pubics with fimely, aocouraote, dea ond
complete information doout its pdides, progranmes, servicss

ondinitiatives;

promote  openness,  aaasssibility, ond  aococountdality  in
government by encourogng government  employeses  to

communicate effectively with the pubdic

encourage aonfinuous ond routine ddogue with the pudic
when estadishing priorities, developing paides, and plonning

progranmes ond services;

encourage  dl government  ministries,  institutions, ond
parostards to work cdldooratively in order to achieve conerence

ond aonsistency in- communiaation with the Nigerion pubics;



(v) promofe good demoadtic processes and practioss by pudic
enlightenment through the meda in order to reduce inddence
of videnae ond padliticd thuggery dl the time;

(Vi)  encourage research ond traning in information monogement  ¢s
away of communiaating better with the pulbdic ond

i) put in pdooce a dea ond consistent corporate identity for the
public to recognise information emonating from government.

| mplementation Strategies
2.2 To ddiver aqudity service that meets the information needs of Nigerions ond

other publics, institutions of government must ensure that:

0 franed ond knowledgedde professionds provide information
serviass to the pubic

(i)  service is timely, courteous, far, effident ond with due regad to
the privagy, scfety, aconvenience, comfort, ond needs of the puldic

(i)  prompt ond dea exponadtions ae provided when information
requested by the puldicis unavaldde;

(iv)  feedbadk opportunities exist for the pubic to react to government

pdides ond programmes;

(v)  effedive useis made of pubdicrelations prindples and
pradtices inthe  promotion of government
programmes ond adtivities.; ond



(Vi) A 'Centrd Office of Government Information”  (GOQ)
shdl be estddishedin order to encourage ministries,
pacstards ond other institutions of government to
cdlldoorate effectively.



3.0

3.1

CHAPTER THREE

PRINT MEDI A

| ntroduction

The imbdaonce in the flow of news between urbon ond rurd aecs ond
between the dlite ond the poar, the dedining levels of literacy ond the state

of the economy, s wel o the fdling draulation ond advertising revenue

have impadred the growth ond survivd of the print medain Nigeria ond their

aopadty o8 development agents. The print meda are enjoined to see news s

a sodd produdt with a ufilitarion vdue. Therefore, news reporting and

ondysis shdl be on  the stimulation of ariticd owareness ond understondng.

In this regard, continuous retraning of journdists is audd to a sustaned

ethicd dsdharge of their responsikility to the pubic
Policy Objectives

The print medashdl cary out their fundiions in such a

way ¢ to refled the centrdity of development effarts, to protect the
bcsic interests of sodety ond to promote the exdhonge of idecs ond
information through aocourate oand bdonced reporting o well s
informed and oy ective comments.

The constitutiond prindple of plurdity of ownership ond contrd shdl
e uphed However, gooropriofe meosures should be token, to
prevent  monopdy ond  congenfration of meda resouross  ond
infrostructures cs these aon constitute aserious threat to the existence

of afree ond plurdistic press.

The print meda shdl promote a dstind Afro-centric perspective by
refleding nationd ond Africon concerns, cspirations, vdues ond

adlturd tradtions in their coveroge and content.



\Y

The state shdl enhonce the audity, aaosssibility ond vidality of the
print meda

| mplementation Strateqies

3.2

The state shdl enact lows that promote the free ond
bdonaed flow of information.  Accordngy, dl laws impedng the free-
flow of information shdl e repeded

The State shdl provide incentives for the development of community
ond indigenous longuage newspaoers, ond publications that promote
literacy ond readng adlture.

The print meda industry shdl e provided with  incenfives suah s
singe dgt import ond exdse duties on equipment, newsgrint, ink ond
other produdion inputs of the industry s well s a waver of the
Vdue Added Tax (VAT) on the cover prices of newspgoers, mogazines
ond other periodads.

The print meda shdl e encouraged to pradtise self-regulation which
is ondhored on the Code of Ethics of the Nigerion Press Orgonisation.
A Press Coundl, prindpdly run ond drected by meda professionds
ond governed by the power of mord sucsion, shdl promote the
aoservanae of the Gode.

A Nationd Gommission shdl be set up at recsoncle

intervds to ariticdly examine the state of the Nigerion Press, its rdein
sodety, the chdlenges that confront it ond improvements that moy e
required far the effective performaonae of its responsikilities.

10



4.0

4.1

4.2

CHAPTER FOUR
ELECTRONICMEDIA

| nfroduction

The eedronic meda, which comgrise rado, television ond film/video play a
vitd rde in the lives of the dtizens of the modern world  The potentids of
these meda, patiadlaly the visudly oriented ones, ae immense ond
limitless. Electronic meda constitute the most effective means of reaching the
largest number of peode simultaneously. They have become even more
effident ond aoossside with the oadvent of the Information ond

GCommuniaation Techndogy, (ICT) which hos led to their convergence.

Eledtronic meda ae mostly specrum-criven. Because spectrum is offected
by the limitations of frequency dloadtion, the generd pradtice is to regad
spectrum o belongng to the peode, while the licensee is regarded s

hddng the fadlity in trust for them.

Therefare, the Elecronic Meda Pdicy regards the fadlity cs:

i. The peode’s right to dl its benefits and advontoges ond not of the
MOoNQgES'S;

il A vehide fa peopde ond issue-oriented odivery rather thon
persondity-criven; and

11



iii. An avenue too dependent on the peode’s frust to dlow itself to
acquire aassh, rather thon integrity, image.

POLICY OBJECTIVES

4.3 The elecronic medashdl:

Vi,

Vii.

viii.

Xi.

Xii.

e made aaosssible ond offorddde to dI Nigerians;

e used for the preservation ond promotion of the nation’s
adlture ond vdues;

promote professiond ethics;

oserve the professiond pradtice of regadng news and news-
relared programmes s non-commerdd items;

enhonce nationd agoadty for produang hignh-qudity indgenous
toroadacst porogramnmes;

suppart the gowth ond development of lbroodoond multi-
meda

enoourage stakehdders to mantan aopadty for innovation and
aurrency in communiaation practice ond fechndogy;

enaourage strong adlldooration among stckehdders of the [CT
spedrums in arecs sudn ¢ service and tedhndogy ddlivery and
content;

enoourage N environment condudve to gowth, profit and
service adlivery;

promote the development of pubic ond private broodacsting

promote the convergence ond consdidation of  broadacsting
ond other communiaation serviass; ond
promote ond prged Nigerids domestic ond foreign pdlides
internafiondly, with a view to aftracing goodwill, development
ond inflow of investment in the country.

12



| mplementation Strategies

4.4  To ahieve these pdicy agectives:

vi.

Vii.

viii.

dl aqudified ogodiadtions for broodoost license shdl e
considered on merit without undue deloy;

broadacst proganmes  shdl refled the various shodes of
opinions ond interests in the sodety;

there shdl be on equitdde spread of the aategories of licenae to
ensure that no community o segment of the population is
denied aoaess to information through the eecronic meda

the development of community oroadaosting shdl e promoted;
a Produdtion Fund shdl be estadished to encouroge load
independent produdtions;

dl broadacst stations shdl dloadte spedfied percentage of their
arfime to load production;

acherence to professiondism shdl e achieved through ony of
the fdlowing:

a sdf-regulatory model;
b) statutory regulation;
O acombination of (0 ond (b) doove;

the Statutory Licensing/Regulatory  Authority shdl be on
indgpendent, non-partisan, non-sectiond  body, with  well-

defined sourcss of fundng

the Authority shdl mdke Rules ond Reguldtions that ae
consistent with the Constitution of the Federd Republic of

13



Xi.

Nigeria, the Nationd Pdicy on Moss Communication, ond the
low estddishing it;

the separation of the regulatory bodes is no longer necsssary in
view of the convergence of broadaost telecommunication and
other new meda techndoges. A unified body, to be known cs
the Nationd Broadacsting ond Gommuniaation Authority(NBCA)
shdl be estadished;

the Authority shdl implement :

I frequency determination and dloaation padides;

. infrostructurd stondardsation and development

palides;

content regulation pdides in amonner To
acoommodate the country$ aulturd diversity in
order to promote nationd unity ond cohesion;

. locd ond foreign ownership pdides o well s

Fraonchise ond Copyright lows;

e. ITU pdides, espeddly regardng incoming ond

Xiii.

outgoing trans-lborder fronsmissions.

the proposed Nationd Broodaosting ond  Communication
Authority shdl ensure that fees are not charged for news and

news ondysis;

14



4.5

xiv.  dl rado ond television stations shdl dloaate af lecst 20 per cent
of their progranmes to rurd adivities while community-bbosed
meda shdl dloaate 80 per cent to their immedate loadities;

Funding for Categories of Licences:

) Public Service stations shdl not be invaved in commerdd
troadacsting. They shdl be funded from sourcss such o5 sef license
fees, gants ond other industry charges.

(i) Private stations shdl derive their funding from commerdd adtivities.

(i)  Both pubdlic ond private broadacsters may dso be funded by ony other
dternative to (1) ond (2) doove.

15



5.0

5.1

CHAPTER FIVE

INFORMATION AND COMMUNICATION TECHNOLOGY (1CT)

| ntroduction
Information and Communiaation Techndogy (CT) is the meons ond
proaesses involved in the ddlivery of voice ond data servioss. Consequently,

the aoquisition, depoyment, and gowth of I ae bound to have

fremendous influence on the formulation ond implementation of the new

Nationd Moss GCommunication Pdicy. This is partiadlarly pertinent with

respect to regulation ond pubklic communiaations.

Policy objectives
The Nationd Mcss Communication Pdicy shdl:

Vi,

Vii.

viii.

strive to macke | nformation ond Communication
Tedhndogy avdldde ond acaessible to dl;

foster inferactive commmuniaations among Nigerions;
fadlitare public consultation in the develooment ond ddlivery of

paides, proganmes, servicss ond inifiatives;

fadlitote the odive patidpation of dl dtizens in the good
information sodety;

utilise |CT to achieve operationd effidendes, improve service ddlivery,

doaumentation and data storoge;

encourage the development of indigenous content and partidpation in

the world wide welb (www);
ensure effective dloaation, usage, ond regulation of spectrum;

extend the saope of regulatary oversight o indude adtivities over new

ond emerging channels of moss communication; ond

16



5.2

iX.

ossist and support e-government initictives.

| mplementation Strateqies
To athieve these pdicy ogedives:

vi.

community information centres, tele-centres ond internet
kiosks shdl e encouraged in rurd ond under-serviced communities

aaoss the nation;

dl government agendes shdl set up weksites. Guidelines shdl e
estadished for welsite of government ogendes to ensure consistency
in brondng, look ond fedl; ond visitor navigation;

anationd portd shdl e estddished s a garewoy and centrd point of
aosss to the nation ond its government. This portd shdl contan links
fo government ogendes web sites ond aedble dvil sodety
orgonisations shdl dso be encouraged to have their presence on this
site;

dl information dsseminated by government shdl be avdldde and
consistent aacss dl chonnels of moss communication indudng new

meda sudh ¢ the government portd;
dl government ogendes invaved in ICT ond meda adtivities shdl
cdlldoorare ond seek avenues of synergy ond this shdl e achieved

through regular structured sessions under proper auspIces;

the adlation ond dgtd storoge ond aaniving of importont historicd
ond aurrent information doout the nation shdl commence immedately;

17



vii. tcke cognizance of the convergence of Information Techndogy.
Communiaations, ond the Eledronic Meda ond therefore  aedte a
singe Regulatary Agency for dl, o is the aurrent best pradice
worldwide;

viii. the effidendes offered by |CT in the monagement of humon and other
resourass shdl be used cs the poffom for the consdidation of dl
government-owned meda organisafions;

iX dl bariers to the ownership of multi-meda orgonizations shdl e
removed ond prospedive operarors ond confent providers over new
ond emergng meda plafoms shdl be enocouraged through

incentives;

X. the necsssay legd fromework shdl e estadished to recognize the
impact of [CT in the mediaindustry, espeddly over new ond emerging
meda These indude, but ae not limited to Digtd Rights
Monogement, guaanteeing indvidud$ privacy ond the profection
from the misuse of privileged ond confidentid information;

Xi. a fromework, indudng new stondards ond operationd guiddlines shdl

e estddished, to endde meda professionds and orgonisations to
aoauire the required competenaes and optitudes.

18



6.0

6.1

6.2

CHAPTER SIX

LEGAL AND HUMAN RIGHTS
| nfroduction
The Nigerion Gonstitution guarontees freedom of expression for dl Nigerions
ond Sedion 22 spedfiadly cssigns the meda the responsibility to monitor
governonce. The coxre ogedive of communiaation lows is to promote
peoples rights and protect the moss meda from authoritarionism ond other
abuses.

Policy Objectives:

The Legd ond Humaon Rights agjedtives of the Nationd Moss Communiaotion
Pdicy shdl be s follows:

i. thereshdl e a constitutiond guarontee of Press Freedom.

i. there shdl be a low which guaontess aooess to information by the
meda ond the Nigerion pubic and

iii. regularory medchanisms shdl e strengthened to ensure the profection of
meda ond puldicrights.

| mplementation Strategies:

To adhieve these adgedtives:

i dl lows that hinder the dscharge of the medcs
performanace of their duties shdl either be repeded or amended;

il dl anended or repeded laws shdl e compiled for ecse of reference;

19



the Vdue Added Tax (VAT) low shdl be amended to exempt the cover
price of newspaoers and magazines from VAT,

ANNEXTURE

63 A

vi.

Vii.

viii.

THE REPEAL OF THE FOLLOWING LAWS:

Sedtions 50 to 52 of the Gimind Code — deds with Sedtion

ii. Sedions 373 to 379 of the Qimind Code - deds with Gimind

defamation

Sedtions 46 of the Pend Code (Northern States) Federd Provisions Act —
dso deds with Sedtion

Sections 391 to 395 of the Pend Code - dso deds with Gimind
defamation

Defomatory ond Offensive Pudiadtions Ad — makes provisions with
respect to likbd, slonder ond other mdidous fdsehood

The Offensive Publiaations (Prosaription) Dearee No. 35 of 1993

The Cffidd Seaefs At — maokes provision for seauring puldic safety and
daossified matter.

The Prinfing Presses Regulation Ad — regulates prinfing presses and
tooks ond papers printed in Nigeria

Section 93 of the Gimind Code

Oscene Pubdiadtions Act, 1961 — amends the low relating to the
pudlication of asaene matter; provide for the protection of literoture
ond strengthens the law conaerning pornogr ooy

20



Xi.

Xii.

Xiii.

XiV.

XV.

XVi.

XVil.

XViii.

64 B.

Newspoper Act of 1917 — deds with registration of newspapers

Newspopers (Amendment) Ad of 1964 - deds with draulafion of
newspaoers in the Federd Territory

Sedtious Meefings Ad, 1961 — prohibits certdn meetings in the federd
territory auring sitting days of either House of Parlioment.

Araulation of Newspaper Deaee No 2 of 1966
Newspoper Prohibiting of Araulation Deaee No. 17 of 1967

Public Officers (Protection Aganst Fdse Aacausation) Deaee No. 11 of
1976

Newspoper (Prohibition of Araulation) Vdidation Deaee No. 12 of 1978

Public Officers (Protection Aganst Fdse Acausation) Deaee No. 115,
1979.

LAWS PROPOSED FOR AMENDMENT

Nationd Broadaosting Commission Deaee No. 38 of 1992 ond Nationd
Broadaosting Gommission (Amendment) Deaee No. 55 of 1999 should be
amended to make the NBC indeppendent and encourage the estadishment

of community stations.

The Nigerion Press Coundl (Amendment) Bill adopted by stokehdders in
August 2002 should be possed into law by the Nationd Assembly.

The News Agency of Nigeria Deaee - In acoordonce with the
government pdicy of liberdisation ond deregulation, the News Agency of
Nigeria low should be amended to remove its monopady in the distribbution
of the servicss of faoeign news ogendes. (See the repat of the

21



GCommittee to Review the Laws of Pacstards under the supervision of
FM &NO).

iv. Emergency Powers Adt, 1961.

22



7.0

7.1

7.2

CHAPTER SEVEN

ADVERTISING AND PUBLICRELATIONS.

| ntroduction

Recognising the centrd roe that advertising ond pubic relations poy in

economic, sodd ond pditicd develooment of nations, the twin industries
have been gven statutory baking with dearly defined gods ond ogedtives.
However, with benefit of hindsight ond in the light of the emergence of new
dobd trencs ond techndoges, the regulatory bodes (APCON & NIPR) need
o e strengthened to respond adequately to dhanging draumstonaes.

Policy Objectives for Advertising
Al cdvertisements shdl:

e truthful, honest, decent, legd ond aulturdly aoogptadde os
stipulated by the Gode of Advertising Practice;

contdn no misleadng statements doout the produds o

servioss advertised;

reflec the country$ aulturd heritage ond vaues;
e proaduced by well-traned professionds, preferddy Nigerians;

ond

e regulated o contrdled by statutes which recognise the
supremocy of  APCON aococordng to Ad 85 of 1988 in this

regad

| mplementation Strategies:
Statute shdl be enacted for the purposes of:

23



7.3

Vi,

vii.

providng sonctions for misleadng o deceptive

advertisement;

compealling ony medum aoogpting any advertisement to toke
recsoncle steps to verify the authentiaty ond truth of the

advertisement;

requiring sponsars of misleadng o deogptive acks to run
corrective ads using the same meda ond the same amount of

space o fime;

requiring that  adverfisements ae indgenous in content, style
ond chaacter;

stipulating the stondarcs of traning to be atdned by those
who wish to engoge in advertising pradtics;

ensuring prompt payment for di advertisements;

dorogating sections of Ads whidh vest find confrd  of some
advertisements in other bodes such o CBN, NAFDAC,
NI CON, etc

Policy Objectives for Public Relations (PR)

| ntroduction

Public Relations is important for nationd development. But so far, it has not
een effectively used by government cs on instrument  of governance and
demoaatic practioss. The laws governing Pubic Relations practice need to e
stricdly enforced so o8 to dheck fraudsters ond maximize the practitioners’
contribution fo nationd development. There is dso the need to correct the
derogatory connotation of pubic relations ond aedte awareness of its use for
the promation of demoaaoy.

24



7.4  PublicRelations shdl be:

vi.

effectively utilised to aedate a positive perogption of the
tongble benefits derivade from the sustenonce of demoaacy;

utilised for the  effective promation of Nigeriato the world;

used to fadlitate governments communication  with ifs
stockehdders in arder to invdve them in its dedsion-maoking

Or OCesS;
employed in aeating awaeness of government$ vision and
mission;
utilized by government in the prevention and monogement of

crises; ond

used for periodc condud of peragption audt by government to
keep tfrak of potentidly explosive issues ond how they aon e
monaged befare they degenerate into aises.

| mplementation Strategies:

7.5 Toadhieve these dgedives:

i Public Relations pradtice shdl be in stridd complionce

with the Nigerion I nstitute of Pukic Relations (NIPR)

Codes of Ethics ond Professiond Condud's;

ii. thereis need for continued recognition of nafiond ond internationd
professiond pubic relations bodes that shdl be  utilised to enhonce
nationd development;

25



iii. trdning shdl e provided for dl prindpd offidds, indudng ministers,
drectors-generd, ambossadars, etc, to prepae them to communicate
effectively; and

iv. goorooriaote aogendes shdl ensure that dl eledronic meda do not
charge fess 1o cover events and broadaost them s news o engage in

commerddised news ondysis.

26



8.0

8.1

8.2

CHAPTER EIGHT
CULTURE, ARTS AND FILM/VIDEO

| ntroduction:

Qulture cs the sum totd of apeopdes way of life, plays a centrd roe cround
whidh the philosophy of a nafiond moss communication palicy should e
founded Its materid components consists of atifads, film/video and the
techndoges of produdion; while its non-materid components consists of

vdues, norms, ideds, knowledge, cspirations, pattern of sodd orgonisation
ond the peadia mode of ogodiaation ond depoyment of the materid
components of adlture. The fomer represents the peopdes intdlectud ond
aedtive expressions. The suaasss of a Nationd Moss Communiaation Pdicy
would thus depends on the extent ond levels of godication ond utilization of

these components, institutions, modes and structures.

The infegration of tradtiond and modern communiaation meda strudtures is
imperative to communicate new redities and possibilities effedtively to the
dfferent segments of the sodety in the longuoge ond form best understood
ond gopredated by the people. Spedfiadly, the film/video which is on ot
stoncs out a8 a potent medum of moss communication for the promotion,
prgedion and propogation of nationd vdues, norms, ideds ond cspirations
aaoss adlturd boundaries.

Policy objectives
The pdicy shdl :

27



Vi,

vii.

viil.

promote Nigerion aulfure o8 the basis of aedtive expression and

relevonce in meda, arts ond sdencss;

reinforce the positive cspects of our aulturd heritage ond discourage dl
negative vaues;

serve & a means of developing, explaiting ond adacting the aulturd
manifestations ond derived techndogies to the need of changing times;

serve s means of developing ats, adlture film/video cs platforms ond
instfruments of nationd integration, internationd  imaoge-buildng, the
enhancement of Nigerics leadership rde in Africa ond its commitment
to the advancement of demoa acy;

serve s a source of eduaation, leisure, entertanment ond a meons of
advandng the peaudliarifies of our nationhood while contribbuting to

human thoughts ond dvilisation cs well s adlturd fransformation;

enaourage the estadishment of a virile, self-sustaning, profit-oriented
filmn/video industry criven by the private sector;

enaour age the production ond exportation of load films and video;

profect, prged, ond propogote Nigerios rich culturd  heritoge ond
vdues through aulturd exhibitions ond film/video.

eduadte, enlighten, mabilise ond sensitise the peode through

film/video, by propogating nationd vdues which promote patriotism,
nationd pride, sdidarity, cspirations ond consaousness; and
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x. fadlitote the advoncement of nationd unity, sodd co-existence,

eduaation, sdence and techndogy aond the peaceful resdution of sodd

prodlems ond conflidts.

| mplementation Strategies:
8.3 Theimplementation strategies shdl be s fdlows:

M

)

i)

(iv)

)

the Federd Mnistry of Information ond Nationd Crientation
shdl commission on a confinuous bcsis, through mcss
communiaation traning institutes ond departments, research on
fradtiond meda use ond resourass, inventory of fradtiond
meda sfrudures ond modern meda had ond software
resourcss ond effective strategies for their infegration in the
development proaesses;

gopropriate research shdl be conduded into existing indgenous
communiaation systems ond structures in order to revitdise and
modernise them;

the longuoge, idom ond style of proganmes ond content
presentation of progammes in the community newspaoers,
magazines ond broadacst medo, shdl s muah o8 possible,

refled lood aultfure ond nuoncss;

indgenous fdklore writers, ond stoy tdlers duls shdl e
enoouraged to use, a8 mudh s possible, the meda os outlets
for their aedtivity;

the prgedion of our heroic post ond adlturd heritage shdl e
paramount in the produdion of films/video designed for both
lood ond foreign consumtion;
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(Vi)

(Vi)

(viii)

(ix)

¢9)

(xi)

(xii)

(xiii)

themes and scencarics shdl e developed to depict
indgenous heroes ond heraines in films /video thot
aon serve s models for our peodle, in dl arecs of

hurmon endeavour;

film/video shdl lbe used to counter prejudoss ond
nmisconaeptions held by the internationd community
coout Nigeria;

film/video shdl be used to promote positive and dgnifying cspects

of our adlture;

the dehumanisation of the Nigerion peode through film/video thot
depid ahild abuse and domestic vidence shdl be discouraged;
authentic indgenous aostumes, maoke-up, music ond donce shdl e

used extensively in Nigerion film/video;

adequate resouraes shdl e provided to the Nationd Film/Video
ond Sound Archives for it to continue to serve os depository for di

films produced in Nigeria

a Film Trust Fund, fo provide gop finonce for the film/video
industry shdl be estddished in cdldooration with the private
sedtor;

a fromework to regulate professiond practice and enforce ethicd

stondacs shdl e estddished through the Nigerion Film
Corporation; and
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(xiv) indgenous games, faklores ond storytellingshdl e
packoged ond integrated into the contemporary
eduadtiond  system.

8.4 The Nigerion Film Corporation shdl be the cenfrd body to co-ordnate
nationd film pdides and its implementation indudng regulation.
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9.0

9.1

CHAPTER NINE

RESEARCH, TRAINING AND CAPACITY BUILDING

| ntroduction

Development, review ond monagement of the Nationd Moss Gommunioation
Pdicy require on up-to-dare knowledge base ond relevont expertise. This aon
e provided ond enhonced through reseadh, traning ond aopadty
renfoocement of indvidud ond institutiond levels. Therefore, padlicy
obedives and straregic actions will identify, build ond reinforae the requisite
skills ond copadties.
Policy Objectives:
The pdicy agective shdl:
i, ensure datarbbosed suppart for communication palicy

monagement through periodcresearcdh ond studes

espeddly on, public opinion, pdicy initiatives and

dternatives, foreaosting ond evduation of meda ond

techndogy pdlicy options;

il enhance institutiond copadty for pdicy-related research in rlevont
pubicsector and meda orgonisations ond academic programnmes on

MOBS communication;

iii. suppart networking of aopropriote institutions to develop and
implement a padlicy-oriented research agenda

i. aede on endding environment for dsseminating ond sharing private
secdor ond medaresearch information on palicy issues;
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9.2

i, enhonce communication pdicy relared skills ond dsdplines to develop
a aiticd moss of Nigerions working in the relevont institutions at

various levels;

iii. ensure tha Federd ond State Mnistries of Information, meda
regulatory bodies ond professiond cssodations mantain aopadty ond
qudity in their operations;

iv. ensure nationd excaellence in communiaation pdicy-relared reseadn,

franing, planning ond management; and

V. ensure adequate resourass for supporting reseadn,

franing ond aopadty-building.

| mplementation Strategies:
The proposed Nationd Broodoosting ond Communiaation  Authority, the
Nigerion Press Coundl, in odldooration with relevont meda traning
institutions shdl:

i. sef up medg/acodemig/government  reseadch working

goup/consortium;

ii. develop reseadn agenda on maoss communiaation, palicy issues,
fund ond undertcke research adivities;

ili. dsseminate research findings;

iv. undertcke traning neecs cssessment in meda, government,

acodemia ond dvil sodety orgaonisations;
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Vi,

Vii.

viii.

develop a moss communiaation pdicy speddisation ar Mosters
degee level in copropriate institutions;

develop traning proganmes ond moaules  for moss
communiaation padicy monogers and professionds af various
implementation levels;

aeate a Nigerion Consartium/Assodation and Think Taonk for

Mcss communiaation padicy;

ogonise periodc symposia ond pubic hearings on mcss
communiaation padicy issues; ond

estadish a Nationd Fund for Reseadh, Traning ond Gopaaty-
Buildng with regular contributions by government, the private
sector, non-governmentd orgonisations, donors and  other
professiond bodes, to be monoged by aBoard of Trustess.
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